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ABSTRACT

This paper aims at investigating the direct and interactive effect of perception
of organizational politics (POP) and impression management on organizational
citizenship behavior and job burnout. We proposed after review of literature that POP
is negatively related to organizational citizenship behavior and is positively related to
job burnout. We also hypothesized that impression management weakens both these
relationships. Data was collected from 151 teachers of Pakistan through questionnaires
consisting of standardized scales. Moderated regression analysis was used to analyze
the data. Our findings showed a significant negative relationship between POP and
organizational citizenship behavior and a significant positive relationship between
POP and job burnout. It was also confirmed that impression management negatively
moderates the relationship between POP and organizational citizenship behavior
while no moderating effect of impression management was found in the relationship
between organizational politics and job burnout. Limitations of the study along with
directions for future research and implications for organizational managers have
been discussed.

INTRODUCTION

Employeesspendtheirenergy, timeandeffort toattain
certain goals. These goals can be economic in nature like
pay or social like status and personal power (Zivnuska,
Kacmar, Witt, Carlson & Bratton, 2004). In order to
attain these goals, they sometimes engage themselves
into politics especially in case of scarce resources and
intense competition (Poon, 2003, Zivnuska et al., 2004).
Goffman (1955) suggested that people want to establish
the image they wish to form in front of others and the
strategy used to create this image depends upon the
situation they are in. Impression management is one of
the strategies used to influence the image.

Many studies have been conducted till now to
see the influence of POP and impression management
independently on work outcomes (i.e. Miller, Rutherford
& Kolodinsky, 2008; Randall, Cropanzano, Bormann &
Birjulin, 1999; Zivnuska et al, 2004; Higgins, Judge &
Ferris, 2003; Bolino,Varela, Bande &Tumley, 2006 etc.).
But relationship of certain outcomes with perceptions of
organizational politics has not been frequently studied
and little evidence exists about them like organizational
citizenship behaviors and stress related attitudes like

work place aggression and job burnout (Vigoda, 2002;
Miller et al, 2008). Similarly, the impacts of impression
management on certain outcomes like job performance
have been studied by many research scholars (Higgins
et al., 2003; Zivnuska et al., 2004; Chen & Fang,
2008; Wayne & Liden, 1995) but little research exists
on the impact of impression management tactics on
other outcomes like OCB, pay and promotion; and on
behavioral outcomes like burnout has not been studied.

Direct relationship between POP and work outcomes
have been studied many times but more empirical studies
are required to support the presence of moderators
(Vigoda-Gadot & Talmud, 2010). Besides studying the
moderating role of demographics, personality, perceived
control and understanding, more research is required on
other variables which can moderate the POP-outcomes
relationship (Poon, 2003; Miller et al., 2008).

Only some researchers have focused on impression
management behavior as moderator between POP
and certain work outcomes (Harrell-Cook, Ferris
& Dulebohn, 1999; Zivnuska et al., 2004; Chen &
Fang, 2008). They found that impression management
moderates association between POP and outcomes
(Supervisor satisfaction, turn over, Job satisfaction, and
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